Taib, Inc.PetM agaznes anseb 2007

AuthorsComer

Scared Poopless:
The Straiglwt SCOOP on'Dog Care

By Chiclet T. Dog and Jan Rasmussen
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SCARED W

S C hcEt Bn'tgong o le. This straphttaking

: S/ i fourpoundV allesew antsyou o know the
N © \&aa ooad , the bed ,and the ugly aboutcanine

}‘)Cz‘?rylitss E. . & =|healhcare.A flerhercousi Jiggy devebped a

* ¥ - {sevae Werdissese, Chicktand herhuman Jan
v |Rasnusen sstoutb create this con prehensive

u . "dw elhessqude forpetguadians.W nnerof

two nationally recognized book aw ards, Scared Poop Ess exam nes

e have Brourpets.

Taik: W hatw as your motivatbn for writing Scared Poop less?

Jan Rasn usen :Jogy suffersfron mm une-med Eted hepatits, a sabus Iverdiseese.
Severalyears into his tieatm ent |1 took him 1o a holistic veterinaren © try tow een hin off
e sterords and other drugs m y converttibnal vethad p rescribed , fearing the cure’ m ight
killhim W hat I Eamed fiom my new vetshodked ad angered m eand compelled me O
sharew hat | EEamned. Two years of research ad nterview s Her, I'dw ritien abook and
was on acrusace.

Taik:How does itfelt havewon not justone, buttv o aw ards—the 2006 Ben F rank Iin
Aw ard for BestH ealth Care Book and the U SABookNew s.com BestAn im alP etH eatth
Book—for ths book?

JR : 1feel so horored . And sumprised—egpecHlly w iming theBen FrankinAw ard T hey
ddn’thave a*pet’ category ,ad no anim albook had never even bean a fnalist forB est
H ealith Book , but 1 entared the healith category anyw &/ , fingars and paw s crossed W hen
tey announcedmy bodk had won, thaew asagasp fom thecrow d.W as ithecausea

dog book had beaten out the books on hum an health?0 rthata book called Scared
Poop Esshad won? I hazemy U9 cins.

Taik: Tellus aboutyour dogs,Jiggy and C hickt



JR - Jiggy ,my book’s mverboy and dhefmakm odel, sa auddly 6-year-ol M aliese.
He'saral“momm ashoy,” my consentshadow .Tw e hscousnChekt's ske,he B
anazingly gentkw ith her. T hey ttuly are bestfriends.Chickt, ako a6-yearodl M allese,
BMYy book’s narator.Chckt s the wortl’ s biggest fiat, a spotiohtseeker, a starkt

alv ays n search ofa Ibng red ampet. Conversly ,athom e she's thekind ofdogw ho
“pencikbyou n” forahug— iFhe’ s not oo busy .H erfavorie pastine B baking atdog-
PHod comm ercek.

Taik: Allauthor royalties from the book benefitanimalcauses.W hatare som e of te
groups tatyou suppor? W hatare some ofthe ways tatyou hebp?

JR :W eheb resaue graups and no-Killlshellers across the country .\W €' ve hebed gioups
asdwvere asa bal gpay Heutarpropatand Broadw ay B arks—B roadw ay dars rasing
money © heb dogs.N aprofitgroupsbuy ourbooksbebw wholesak and resell then .

0 therspostthebook on therrw ebsieand geta lrgeperoentge ofsakesw hen peopke
dick through ad buy .W e seliw holesake 1o rescuers Drtherow n use or for gifts.

Som etin esw e donate money—m ostly to bcalgroupsw e know W ealso donate books 1o
dharity auctions.

Taik: W hat, ifanything, surprised you the m ostaboutcanine heakthcare w hilke
onductng research or this book?

JR : Thae'sate forbiggesthodcker.M ostofw hatwe know aboutcanine nutrition and
vacchaton s myth orm sinfom ation. Forexam p E,w hy dow ethink prooessed foods
are bad Hrhum ans and yetm agically good fordogs?A nd w hy do wethink dogs shoudl
be vaccinated throughout therr lives for puppyhood diseesesw hen peop E receive liEtin e
mm unity from ourow n“puppy” shots? T hings are starting © change, butnotnearl/
quickly enough.

Taik: W hats nextr tie C hicktRasm usen writing tam ?

JR : Form e,artcks,adbs,ad soon,vdeos. Ido abtofradlb and TV and try ©©
nterestprnt pumalsts N my “dog cause” Chicktad lakow rile afun ad free dog
health and safety new sktier-Heb ing dogs live bnger, healthier iveshas becom eafull-
tin e pb,for bve ratherthan money . Ican’ thearto see dogsand thepeop Ew ho bve
tem suffering fom good intetibpns gone bad.W hats next nChiclket's Wie?TV ,book
sonings,tum my tikkes, and p by tin ew #th Jogy - A nd w orking ather favorie sport
nepp ing!

Taik: Anything you’d lke © add?

JR : Thepet ndustry estin atessakes at$38 4 bilion Hr2006. T hat sbillion,w th a“B
Vetsm ade aquarterofthat.W sth so much m aney atstake, persuasive advertising
ncreases, 0 1 urge everyone w ith adaog 1o question every thing.-R eputeb E businesses

w illthark you Brdoingso. ifrdaim sae m ade, ask,“W here's the proof?’ Ifyou feel
far,askyoursK,“W hoprofisfron my fear?” ifyou hearcom m erciek thatbrag, “N ow

w ith m ore realbeef;” ak yourselfw hatkind ofbeef,hum an-quality or renderingp bnt
Hiovars? A nd how m uch otalbeef Bthare?\W ith ourow n healthcare, and curchiblren’s

and ouranim al's,w e need know ledgeand seand op nbns and m ustbe skeptical of
productsand advice firan  everyone.And thatinclidesm e.



